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Culture & Achievement North West meeting

Manchester, 19 October 2010
Summary

On the eve of the Comprehensive Spending Review, Curious Minds brought together key stakeholders from the cultural and education sectors in the North West to build a shared vision for vocational learning for young people aspiring to enter the arts, cultural and creative industries.  The group explored their vision for vocational learning, established how close they were to offering excellence, and found ways to improve the regional offer.  There were two ground rules: to focus on vocational learning, and to focus on what participants want to achieve for the children and young people they work with, rather than dwelling too heavily on what might emerge from the government announcement the following day.

The day opened with presentations from Chris May, Bryony Bell and Chris Finn from Curious Minds.  They outlined the importance of collaboration, shared the background and aims of Culture & Achievement North West, and presented the case for holding this conversation in advance of the Comprehensive Spending Review announcement -  taking advantage of 'the calm between two storms'.

The first table group discussion asked what a great vocational learning offer should consist of within the cultural sector.  What appeared was a balance of the practical and the ideal.  Above all, the group recognised the need to present the economic case for culture and vocational learning, to respond in kind to national priorities and to engage with business, develop entrepreneurship and build employability.  On the other hand, they emphasised the need to create an individualised yet inclusive offer built on the demands of learners and the capacity of the sector; to ensure that any expectations raised were carefully managed and did not promise too much to participants; and did not make unrealistic demands on already stretched organisations.

Next, the group agreed that the sector was about half way down the road to this ideal vocational learning offer.  The three table groups then discussed the question: 'how did we get to where we are now?', focussing on the positives. On reflection, the responses seem to be divided between ‘approaches and attitudes’ and ‘physical resources and evidence’ that have been produced or utilised to lead the sector to its current position.  
•
'Approaches and attitudes' centred around: effort, belief, positivity, creativity, learning, progressing and adapting, collaboration and being proactive

•
'Physical resources and evidence' centred around: initiatives, partnerships, collaborations and consortia, people and advocates, strategy and structures, case studies and outcomes of high quality work. 

In the final round of discussions, the table groups looked at how, as a consortium, they could improve the region's vocational learning offer. They identified the resources and expertise they needed to focus on, the weaknesses which should be addressed and the strengths which can be maximised. Across all three discussions, the main themes that appeared were: sharing our knowledge and making it an open shared resource; building and tapping into the partnerships we have and sharing knowledge of the other forums and networks we belong to; presenting a positive attitude; advocating for the sector as a whole in the North West; and building CPD (continuous professional development) into our strategic planning for young people and staff.

Chris May closed the meeting with a summary of the key points arising from the day's discussion, and by inviting delegates to suggest how the Culture & Achievement North West forum should be developed- who else should be invited to join and what should its key focus be.  It was agreed that the next meeting would be held on 7 December 2010, with an agenda to be agreed collaboratively between forum members through online discussion as the wider economic picture emerges over the next six weeks.

Introductions and Presentations
Introduction: Chris May (Chief Executive, Curious Minds)
‘

We must work together in collaboration no matter how difficult that may be.  We need to be needs-based and focused'
Chris May, Chief Executive, Curious Minds
At a time of great uncertainty in the cultural sector it is crucial that the sector itself demonstrates leadership and acts proactively to protect children and young people’s access to creative learning opportunities. The context for this work is certainly changing. In one sense there will be diminished resources from the funding sources we have become accustomed to, but on the other hand opportunities also exist. I believe our greatest challenge lies in accessing new sources of funding through new commissioning arrangements with Local Authorities. To do this, the sector needs to ‘raise its game’ significantly improving our systems and practices to provide consistently high levels of service and build new types of relationships with funders.

We’re also seeing great changes in the ways in which the creative and cultural sector delivers its work. Pre-defined and off-the shelf packages are increasingly unsuitable for partners who are asking for needs-based and locality-specific services that are co-designed with young people rather than delivered to them. This requires some organisations who are used to a more paternalistic model of arts delivery to re-think their practice.

Curious Minds is changing too. Creative Partnerships - the programme that has dominated our work for eight years in Merseyside and five in Lancashire will come to an end in its present format at the end of this academic year and we are awaiting guidance from the Arts Council about how they will be developing their work with children and young people and how we can apply to be part of that programme. So we are very busy thinking how we will shape our future beyond Creative Partnerships. One aspect of that will be to work in a strategic and enabling capacity across the creative and cultural sector that works with children and young people in the North West. We’re engaged in a number of conversations with partners about how we can contribute to cohering and developing work with Children and Young People, acting in a brokerage capacity, assisting the development of partnerships and collaborations, continuing to  focus on workforce development and helping to inform the development of quality standards.

Thus far, Culture and Achievement North West has focussed mainly on developing best practice around Arts Award, which undoubtedly acts as a highly effective cornerstone for early vocational learning in arts and culture. We now feel it’s absolutely appropriate to broaden the remit of this group and open up its membership to a wider range of partners concerned with vocational learning and consider how we can work together more effectively to ensure that talents are recognised, strengths are built upon and young people are supported in moving into rewarding careers in the creative and cultural industries.

At the moment what we seem to have is a bit of a muddle. Firstly too many young people have an experience of the arts that pays insufficient attention to progression and development. Secondly the routes to a career in the creative industries can be very confusing for young people and the quality of guidance available is very variable, and in many places, non-existent. Thirdly, we’re preparing some young people for disappointment because we fail to manage expectations. Colleges and Universities are brimming with performing and visual arts students who are unlikely to make the grade as top level performers and artists in the industry and successfully navigate the perilous waters of commercial success. So they leave college, manage their disappointment and often end up doing something very different from their initial ambition. So we need to work much more closely with colleges and universities to make sure that courses are designed to prepare young people for the real world of work in the creative and cultural sector.

I believe the only way to survive a ‘time of threat’ is to view it as a ‘time of opportunity’. This consortium offers us a great opportunity to work together more effectively and improve the ways in which we help young people develop the skills and capabilities they need for future success. I’m confident that today’s conversation will move us forward with that shared purpose.
Background to Culture and Achievement North West: Bryony Bell (Arts Award Regional Development Coordinator, Curious Minds)
Culture and Achievement North West (C&A NW) was established by Curious Minds and our partners in October 2009 to promote the use of Arts Award across the North West, and to assist in the development of a universal, high quality cultural offer for children and young people through improved communication, collaboration and signposting. Representatives from schools, local authorities and cultural organisations have discussed ways to share responsibility for Arts Award and vocational learning more broadly, and to exchange ideas for best practice and funding at a regional level.  The consortium had strong link with key programmes and national initiatives such as Find Your Talent and both small and large cultural organisations and consortia. It has played a vital role in keeping Regional Development Coordinator Bryony Bell up to date with developments across multiple sectors and sub-regions.

With the support of C&A NW, Arts Award moderations have increased by 20% on the same time last year, and new centre registrations are 25% over target for the end of 2010.  One early aim of the group was to increase young people's progression to higher levels of the award:
	
	2006-2009
	2010

	Bronze
	2329
	903

	Silver
	284
	107

	Gold
	9
	16


2010 has seen radical changes in the political and cultural sphere, and in advance of the Comprehensive Spending Review it seemed an ideal time to widen this conversation - to look at Arts Award not as a solitary programme but as part of a wider vocational learning offer that includes specialist schools, Artsmark, 14-19 Diplomas and Creative Apprenticeships, and to begin a conversation that will prepare the region for the next phase.  Previous conversations about the future of the consortium have suggested it should become a practical forum to develop shared funding bids and joint approaches to delivery and that by continuing to share information across sectors and sub-regions we can avoid relying too heavily on specific funding pots, offering consistent advocacy and support across organisations and individuals. Perhaps most crucially in the immediate future, this can be a space for problem solving, preparing ourselves to respond to changes in government direction, to work effectively in changing circumstances, and to find a way for every organisation to contribute the vocational learning offer that is suited to their particular capacity, aims, location and talents.
The Calm Between Two Storms: Chris Finn (Director of Programmes, Curious Minds)
Chris Finn asked the group to develop 'taglines' (short marketing slogans) for existing vocational learning in the cultural sector for children and young people. The chosen 'taglines' were:

•
Diversity, development and creative opportunity

•
You work for a long time - so do something you love

•
Creative skills to grow achievement

•
The path ought to be a clear gold thread leading to a key - but it's often like walking through treacle 

Many of us have experienced the cliché of the careers advice that points us a wide range of jobs we could do for a living - none of which build on the passion for arts and culture that is part of our daily life as young people. Progress has been made over the last decade or so but we still fall short of a system where no artistic talent goes unnoticed.

This year, many of the touchstones of the last decade in arts and culture for children and young people have either gone or are on their way out- a New Labour government with an expansive understanding of the value of arts, culture and creativity, including its powerful performance as a business sector, and who established ambitious programmes such as Find Your Talent; Creative Partnerships; Arts Council England's RFO and Grants for the Arts funding strands. However, this offers us great freedom today. Free of these as parameters for thinking - and free of the new structures to come - we can concentrate on what we want and what we feel is important for the children and young people we work with and serve. Because we will survive the changes to come, even if we look different and work differently - passion will out and quality will out. Members of Culture & Achievement North West have made a great success of Arts Award, Artsmark, Creative Apprenticeships and a whole range of other vocational learning activities.

Let's proceed in the belief that success can come just as easily from collaboration as from competition - in fact, emerging studies suggest that organisations who collaborate are more successful. By collaborating, we can offer young people 'continuity of care', so instead of receiving the same introductory workshops over and over again, they progress - each experience building upon the last, as cultural partners work together in the common interest of the child or young person.

Today, let's 'party like it's 19.10.10' and concentrate on what we know to be important rather than what the government has ins store tomorrow - and to ensure a richer conversation, let's keep the focus on vocational learning and building employability. 

Future Positive – At the level we are at what are our strengths

Use our experience – accumulate this from our collaboration

Despite limited resources this increases the level of creativity within our organisations

We are a proud, proactive North West, Region

We have strong natural leaders across the region

Our work has a strong evidence basis

We educate the strategic leaders in the importance of the arts and young people’s involvement
What makes a great vocational learning offer in the cultural sector?
In the first discussion, groups scoped out what a great cultural learning offer within the cultural sector would consist of. These conversations began around three tables and were scribed on flipchart sheets, after which each delegate was given three stickers with which they could highlight the three points that they felt were most vital.  The list below presents the results in order of these votes. Some repeated points have been combined.

What appeared was a balance of the practical and the ideal.  Above all, the group recognised the need to present the economic case for culture and vocational learning, to respond in kind to national priorities and to engage with business, develop entrepreneurship and build employability.  On the other hand, they emphasised the need to create an individualised yet inclusive offer built on the demands of learners and the capacity of the sector; to ensure that any expectations raised were carefully managed and did not promise too much to participants; and did not make unrealistic demands on already stretched organisations.

8 votes:

•
Advocacy - making an economic case for arts and cultural training, and mapping out the real benefits it can bring to the economy

5 votes:

•
Relevant to the individual learner

4 votes:

•
Managing expectations - of organisations and for young people

•
Encourages entrepreneurship – a DIY ethic

•
Inclusive – participation for all – accreditation – quality assurance

3 votes:

•
Connecting with business through work placements; practical experiences allow learners to form their own views

•
Inspiring, motivating – makes you feel valued

•
Inclusion – start preparing leaders at initial teacher training or arts specialist training stage– using the space in a primary curriculum to engage children from an early age

•
Young people desire and demand experiences

•
Accessible in terms of geography and levels – utilising virtual communities

•
Born of collaboration – ongoing, sustainable partnerships

2 votes:

•
Resilient

•
Groundbreaking, excellent quality, innovative, inspiring

•
Progressive – branches for each young person to step off at varying levels to enter employment, feeling validated and valued throughout

•
Collaboration from employers to benefit all – seeing bottom line benefits for themselves

•
Offers clear progression routes

•
Futuristic - looks ahead to where the creative industries might be in ten years' time

1 vote:

•
Deliverable goals - any initiative should include organisational capacity building

•
Joined up working, commissioned across multiple sectors

•
Opens up young people's understanding of the arts world and the range of careers it might include

•
Affirmation – platforms for learners to engage with and be influenced by role models

•
Unlimited - flexible pathways

•
Valued – by young people, by employers, by economy

•
Quality assurance

•
Outreach – both rural and urban

•
Engages with universities - match vocational with academic learning

Additional factors:

•
Signposting for organisations of every size to engage in learning initiatives at a scale which suits their capacity.  It is vital that organisations know what they will gain, as well as what they will give to young people - in terms of money and wider benefits

•
Schools and learning organisations act as advocates for the work of the wider sector, and are part of a collaborative steering group in which the people delivering are also the stakeholders

•
Accessible, understandable and clear - organisations are clear in their role, learners understand what they are engaging with and all understand shared objectives

•
Recognises wider outcomes which can prepare learners for careers across different sectors, not only cultural roles

•
Organic but structured - ongoing - not exploitative

•
Imaginative, proactive, fearless, diverse

•
Inclusive – starts at nursery – recognises specialist talent, hidden talent 

•
Everyone has an ability to contribute – equal relationship between teacher and pupil

•
Well managed and accessible: activities are risk-assessed and properly supported, with travel arranged – supporting learners to problem solve around barriers

•
Clarity of opportunities within learners' areas of interest - offers tangible, relevant choices

•
Chance to practice, talk to like-minded peers, shadow - opportunities for co-learning

•
Mapping creative and cultural offer with that of leisure and tourism

•
Involve: libraries, museums, small and large arts organisations, virtual communities
How have we got to where we are now?
Next, the group agreed that the sector was about half way down the road to this ideal vocational learning offer.  The three table groups then discussed the question: 'how did we get to where we are now?', focussing on the positives. On reflection, the responses seem to be divided between ‘approaches and attitudes’ and ‘physical resources and evidence’ that have been produced or utilised to lead the sector to its current position.  
•
'Approaches and attitudes' centred around: effort, belief, positivity, creativity, learning, progressing and adapting, collaboration and being proactive

•
'Physical resources and evidence' centred around: initiatives, partnerships, collaborations and consortia, people and advocates, strategy and structures, case studies and outcomes of high quality work. 

Approaches and attitudes 

•
Dedication

•
Desire

•
Willingness

•
Persistence

•
Openness

•
Passion

•
Belief in benefits

•
Being more business-minded

•
Greater creativity with programmes due to stretched resources

•
Being realistic, aware and grounded

•
Optimism

•
Ambitious

•
Realising the value of collaboration

•
Being forward-facing – constantly striving for progression

•
Recognising the importance of small steps

•
Flexibility

•
We're here, we're smiling, we're talking and sharing

•
In places where voids have already opened, we are filling them

•
We're proud of the North West - as a region we're proactive, positioning ourselves as national leaders

•
The WILL is there - we all want to make it work

•
We are listening to young people - although we could do more

Physical resources and evidence

•
Great staff

•
Arts Award

•
True partnerships - local authorities, formal education, informal education, Youth Services, universities

•
Placements for students (within galleries, Arts Teams)

•
Developed infrastructure – open network of people who ‘get it’

•
Creative Partnerships

•
Expertise: specialist, participatory, partnership, listening, motivating, collaboration and sharing

•
Great advocates for the whole sector – agencies, models such as Music Leader North West (MLNW)

•
Inspired and engaged young people – becoming leaders and mentors

•
Changed world view

•
Creative Apprenticeships

•
Artsmark

•
LACI – Lancashire Arts & Craft Initiative

•
Decision-makers across local authorities (e.g. leaders of councils) ‘get it’ as a tool for regeneration and they’ll keep it going (e.g. Preston Guild)

•
Good local Arts Council office

•
Many proven structures and partnerships are already in place and have survived when core funding has ended

•
We have established a strong foothold in vocational learning for organisations through Artsmark, and for individual young people through Arts Award

•
We have a thriving cultural sector and, through RFO (Arts Council Regularly Funded Organisation) and Creative Partnerships funding, have twelve months left to 'play'

•
Evidence of benefits

•
High quality, innovative work and provision

•
We have the results of strategic planning and evidence of success from previous projects

•
We have established a space for culture and vocational learning  in wider strategic planning
How we progress to the next level?
In the final round of discussions, the table groups looked at how, as a consortium, they could progress the region's vocational learning offer to the next level. They identified the resources and expertise they needed to focus on, the weaknesses which should be addressed and the strengths which can be maximised. 

Across all three discussions, the main themes that appeared were: sharing our knowledge and making it an open shared resource; building and tapping into the partnerships we have and sharing knowledge of the other forums and networks we belong to; presenting a positive attitude; advocating for the sector as a whole in the North West; and building CPD (continuous professional development) into our strategic planning for young people and staff.

Sharing our knowledge

•
By USING the intelligence we have - sharing and disseminating it to existing stakeholders and new audiences. Sharing intelligence from Creative Partnerships, Find Your Talent and a wide range of smaller initiatives

•
More sharing, not only within but across subregions - North West initiatives

•
Create a shared resource online for posting and picking up evidence and statistics on engagement, which every one of us can use as a tool for advocacy on every level (for example, IDNEA - ACE 2009, mapping exercise). Measure using both individual stories and case studies AND statistics and a business case so that advocacy can be matched to audience

•
Utilising our ‘Cultural Capital’ = capitalising on resources, expertise & collaborations we already have!

•
Use intelligence to support early advocacy - be first onto the blank slates!

•
Through bartering and collaboration, we can share expertise with no cost attached

•
Learn from tourism experience

•
Coordinated knowledge management

•
Continuous programme of CPD to sift and share knowledge and resources. Stop reinventing and use partners' existing skills.  If money is scarce, work through collaboration, bartering, peer buddying, mentoring, coaching and action learning sets to identify and pass on skills.

Building partnerships

•
Shared voice – Collective voice

•
Maintain partnerships - individuals should commit time in order to see benefits

•
Utilise the consortium, forums and groups we all belong to: Culture & Achievement North West; Arts Learning Consortium; Merseyside Arts Officers' Group; Greater Manchester Arts Officers' Network; Chief Leisure Officers' Group; Arts Officers Pennine Lancashire, etc.

•
We need to be present in these groups, and they in turn have a role in lobbying senior officers

•
Formal and informal clusters and consortia – utilise these as well

•
With leadership and sharing through Curious Minds and Arts Learning Consortium.  There is a risk of everybody retrenching and defending their own work as money becomes tight - we need drivers to maintain networks and partnerships

•
Keep an eye on new LEPs - currently in Merseyside, Greater Manchester and Cumbria, possibly to follow in Lancashire

•
An example from Merseyside: the Learn Together Partnership, which brings together Directors of Children's Services

•
Partnerships transcend changes and solve problems

•
We should identify individuals who are anchors and who will keep a pilot light burning for the moment the storm passes

•
Individual ‘champions’ in the sector making things happen within their own organisations and  talking to other ‘champions’ to make  change through collaborative championing

•
Really utilise partnerships - become better at district level 

•
Develop a North West-wide children and young people's development strategy through those partnerships

•
Work closer with NHS/PCT - HEIs and FE colleges as well

•
Branding of 'the North West' – don't be tribal – recognising our power

•
Build friendships on your doorstep

•
Schools are unsure what is coming next - we need to help them to maintain their commitment to creativity in response to the needs of young people.  Headteachers can be key advocates for other schools. Build a networking group of active headteachers who are likely to hold the money in future, and who can channel peers' sense of competition.  Build on parallels with Extended Schools, clusters and in-school vocational learning such as the 14-19 Diploma

•
Reduce travel costs by using new technologies - Skype, teleconferencing, live broadcasts

•
Gap analysis – who is not around the table? Youth Services? Who are we trying to reach?

•
We have a unique opportunity to rewrite our role in key structures.  It has historically been difficult to link into young people's services beyond schools but now they are changing or possibly going - we should be ready for whatever comes next

Promotion, visibility, attitude, continuous professional development and advocacy

•
Stay focused - act with intelligence and alacrity - stay ready and visible in order to fill the gaps in planning in education, regeneration etc. - be the first to offer solutions.  Use our existing intelligence

•
Market and promote ourselves better 

•
Be community-originated

•
Exude confidence, utilise those doing well in particular areas

•
Cultural and political leaders advocating

•
Be clear on rationale - put forward the social, political and economic case

•
Challenge economically concerned parents

•
“Anger is an energy” – challenging young people's energy in challenging times towards positive outcomes

•
Developing business models - engaging local employers to provide opportunities and finance.  But we must not give up on our core beliefs and values!

•
Campaign focusing on Arts Award and Olympics – “1000 gold medals – 1000 gold Arts Awards”

•
Promote Arts Award better – to schools and the wider community; lever space for creativity into the curriculum 

•
Emphasise the currency and equivalency of Arts Award – e.g. UCAS points, on the qualification framework - doing this in plain speak

•
Skill up young people as marketers and leaders, tied into Arts Award

•
Build a coherent plan

•
Celebrate achievement

•
Building advocates for the future, building audiences by making them part of our organisations now

•
Finding ways to retain young people in relevant ‘proper’ jobs and providing appropriate exit strategies

•
Strategy – map the fixed points in a time of change and use them, for example:

· need and passion won’t go away – there will be excellence, so let's harness and celebrate it

· creative industries / commercial sector could be encouraged to give something back – Tony Wilson's '24 hour arty people' as model

· an Arts Award and Olympics campaign 
Round-up and next steps: Chris May
It seems to me from the discussion this morning that there is real potential here for us to achieve much more than we are currently achieving by working together more effectively. I think there are three main aspects to what we might call a campaign.

The first is to manage and share knowledge more effectively, making that which is fragmented and hidden, visible and available. We all need to work much harder at sharing what we know and use knowledge to unite us in a common purpose. Secondly we need to develop better advocacy by identifying young people who can act as champions and who can be supported to argue the case for arts and culture on behalf of other young people at a high level. To do this, our focus on empowering young people through skills development, exposure to challenge and the development of mutually supportive group activity has to be sharpened. Thirdly we need to develop an action plan around fixed points, for example the Olympics and Preston Guild in 2012, ensuring that plans are grounded in real-world experiences and challenges for young people.

There is a great danger of fragmentation in the current landscape as organisations struggle to survive in the face of cuts. If we can avoid this, through consortia like Culture & Achievement North West, that can only be beneficial to the region, its creative and cultural provision and most importantly its young people. 

Curious Minds can add value to the creative and cultural sector in the region by bringing people together, collecting evidence and intelligence, research and resources and bringing all that information together for everyone to use. 

It is vital that the creative and cultural sector working with children and young people in the North West   operates model of collaboration that is strong and can lobby. Curious Minds can facilitate the advocacy process, helping to profile activity in the North West within national strategic forums under the banner of Culture & Achievement North West, presenting a unified voice from the sector. If we present persuasive arguments through that mechanism, others will follow and want to be involved.  Let’s build on the intelligence of today and consolidate our ideas into an action plan for a way forward.

What else should this forum be doing (thoughts from the group)?

•
Young people’s voice and views need to be involved. Might we run a shadow consortium, led by young people, to guide and feed the objectives of the 'grown-up' group?  

•
We need to pool available statistics of young people’s involvement and success and start to celebrate that, making best use of advocacy materials such as case studies

•
We should map all leadership opportunities in the region

•
Getting successful sons and daughters of the region to return and give back their skills to the region, be they pop stars, artists, writers or actors. Use the resources we have around us

•
Use the avenues that young people use. They use social networks, we should engage with them within the same forums

•
Be led by young people’s appreciation of arts and culture

•
Sharing best practice, methods and models of collaboration and information

Who else should be invited to join?

•
Higher education representatives

•
Further education representatives

•
Youth Services representatives

What should be our key areas of focus?

•
Knowledge and information

•
Strategy around fixed points in a time of change 

•
Champions and advocates

•
Young people 

Next steps

•
A private forum section will be established for members of Culture & Achievement North West on the Curious Minds website. Passwords and usernames will be delivered by the end of Thursday 21 October

•
Key areas of focus will be discussed within those forums and the agenda for the next meeting of the consortium will develop collaboratively through those discussions

•
The next meeting will be at 10am on Tuesday 7 December in Manchester. Two weeks before that meeting, a draft agenda will be distributed. All members are invited to contribute to the formation of the final agenda
Appendix 1: List of attendees

Name


Organisation
Ann Brian

Halton Council

Annie O'Neill

Oldham Council
Bryony Bell

Curious Minds
Carolyn Primett
Blackpool Arts Service
Chris Finn

Curious Minds
Chris May

Curious Minds
Christine Spriggs
Youth Music
Debra King

GMMAZ
Denise Alexander
Creative Futures Cumbria
Emma Bush

Knowsley Borough Council
Emy Onuora

AimHigher Merseyside
Gareth Bibby

GMMAZ
Glen Meskell

Curious Minds
Graham Boxer

Liverpool City Council

Jenni Ashcroft

Chapel Gallery
Lindsey Fryer

Tate Liverpool
Marisa Draper

Cornerhouse
Michelle O'Callaghan
Curious Minds
Nichola Jackson
Connexions Cumbria
Rebecca Johnson
Blackburn with Darwen BC
Rowan Davies

M6 Theatre Company
Sue Scott

Liverpool Community College
Appendix 2: What existing collaborations do we have?
•
C&A NW – Culture and Achievement North West
•
LARC – Liverpool Arts Regeneration Consortium
•
COOL – Cultural Organisations of Liverpool
•
VALE – Visual Arts in Liverpool
•
MCFF – Merseyside Children’s First Forum
•
Creative Apprenticeships
•
North West Vision & Media
•
NSA - National Skills Academy for Creative & Cultural 
•
ENYAN – English National Youth Arts Network
•
MYAN – Manchester Youth Arts Network
•
AGMA – Association of Greater Manchester Authorities
•
GMMAZ – Greater Manchester Music Action Zone
•
Leadership Lab
•
NAYT – National Association of Youth Theatres
•
Cross Art Venue Network
•
John Moores University -  Skillset Academy 
•
Culture Campus – Universities on Merseyside – Post Graduate 
Research – Cross Art
•
 Research Group – Arts & Wellbeing – Culture Liverpool?
•
Culturepool
•
Cumbria Creative Futures
•
‘I Discover’ – Arts & Business – NESTA 
•
MYA – Merseyside Youth Association 
•
Young Lancashire
The North West's Cultural Sector Look Positively to the Future
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